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Acroynms
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Executive Summary

The Uganda National Apiculture Development Organisation (TUNADO) organised the 6th 
edition of the National Honey Week under the theme - “Transforming Women and Youth from 
Subsistence to commercial Apiculture”. It took place from 25th – 29th August 2015 with a 
three days grand exhibition at forest mall lugogo.  The event attracted 95 exhibitors across the 
country and over 12,000 patrons.  

The main objective was to create awareness amongst the public on how beekeeping can be 
used to transform the livelihoods of women and youth. Specifically, the honey week :-

•	 Unlocked the  critical role of beekeeping to  house hold income 

•	 Demonstrated the possibilities of transforming youth and women from subsistence to  

          commercial apiculture 

•	 Created a business platform for youth and women to showcase, network and market           

          their products and services in apiculture

 

The event activities were presided over by different officials; the press conference on 25/08/15 
was presided over by Hon. Bright Rwamirama, State minister for Animal Industry, The opening 
(27/08/15) of the three day exhibition was officiated by the Country Director of Oxfam, Mr. 
Peter Kamalingin and in attendance with him was the country director of ZOA, Mr. Gerald and 
Country Director SwissContact Uganda Ms Haidara Tania. The closing ceremony on 29/08/15 
was officiated by Country Director of Trias, Mr. Paul Allertz accompanied by various officials 
including Director NARO Rwebitaba, Dr. Robert Kajobe, Project Manager Swiss Contact 
Uganda, Ms. Carol Assimwe, Principal Entomologist, MAAIF, Ms. Kangave Alice. During 
the closing ceremony, ToTs, Best Apiary enterprise winners, best exhibitors, all honey week 
exhibitors and partners were awarded plaques and certificates. The best exhibitor was Bee 
Natural Uganda and Platinum Sponsor was Oxfam. Unique about the event was youth panel 
discussion (graced by Ms. Tania Haidara-Country Director SwissContact Uganda) at Kati Kati 
Lugogo on 27th August 2015 in which over 100 youth participated. There were also various 
training platform focusing empowering women and youth to make bee hives using locally 
available materials. A training on standards and international market access was arranged at 
Africa Agribusiness Academy. TUNADO members also donated honey to Mulago Tuberculosis 
unit worth Ugx. 3.6M. The event was well appreciated and Bees for Development, Oxfam, 
Environmental Alert, SNV, Self Help Africa, Swiss Contact Uganda, ZOA, Trias, MAAIF, Agri 
Pro Focus, The Hunger Project, ICCO-Cooperation plus TUNADO members technically and 
financially supported the event. 
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2.0 Background

The concept of the Uganda National Honey week followed a decision by apiculture Multi-Stake-
holders Platform (MSP) in 2008 and primary value chain actors’ demand to showcase their hive 
products and raise awareness among the public on importance apiculture in Uganda’s agricul-
tural and economic development. TUNADO being the Government recognized body mandated 
by members and stakeholders was charged with responsibility to organize and coordinate 
annual Uganda National Honey week together with MAAIF under different themes. To date 
TUNADO has organized Six consecutive honey week events and has attracted support from 
a number of development partners, private sector, value Chain actors and numerous members 
of the public. In 2015 the honey week event was organized under the theme; “Transforming 
Women and Youth from Subsistence to Commercial Apiculture”. 

3.0 Rationale

Uganda’s population currently stands at 34 million (UBOS 2014) and growing fast and is 
expected to double over the next 20 years. Of these, over 28 million Ugandans are aged 
below 30 years and an estimated 8 million of these are aged between 18- 30 years. In 
Uganda today, Less than 1 in 100 youth and women have been educated to a degree level 
and majority of them are either jobless (1 of every 5) and about 6 in 10 are self-employed 
(UBOS 2014).Creating economic opportunities for these active but poor youth and women is 
therefore necessary for this emerging population growing geometrically that have no access 
to the kind of economic opportunities that lead to sustainable livelihood and development. 
Apiculture has in the past and continues to present a huge opportunity to avert the current 
situation as an alternative source of livelihood for the few women and youth who have taken 
it up as an enterprise and   those that are yet to join the sector in areas of (production, 
processing and packing and equipment manufacturing). In addition to creating awareness on 
how beekeeping can transform the livelihoods of active but poor youth and women, This honey 
week event created the best business and networking platform through which honey value 
chain actors easily accessed apiculture and market information, business contacts, experience 
sharing, exposure, consumer feedback, unveiled new hive-products on the market but also had 
a direct interaction with customers, development partners, relevant government bodies (such 
as UNBS, MAAIF) and question and answer forum. TUNADO equally availed the necessary 
technical advice required and any other interested party on how to start an apiculture enterprise 
along the value chain. There were business to business sessions, direct Q&A to TUNADO staff, 
development partners and the private sector players which made it a not to miss event. 

4.0 Objectives

The main objective of this year’s National Honey Week was to create awareness amongst 
the public on how beekeeping can be used to transform the livelihoods of women and youth. 
Specifically, the honey week raised awareness on:

•	 Unlock the  critical role of beekeeping to  house hold income 

•	 Demonstrate the possibilities of transforming youth and women from subsistence to 

          commercial apiculture 

•	 Create a business platform for youth and women to showcase, network and market their 

          products and services in apiculture
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5.0 Honey week arrangement methodology 
The National Honey Week organizing committee was led by the TUNADO team charged 
with volunteer responsibility of planning, promoting, resource mobilization, event delivery, 
monitor event progress and documenting the event’s proceedings. This year’s committee was 
led by Birungi Phionah (Chairperson), Dickson Biryomumaisho (Resource Mobilisation), Sauda 
Babirye (Finance & Logistics), Jackson Jurua (Protocols), Allon Bomujuni (Coordination) and 
Sarah Mugoya communication and invitations and Hasipha Nakakaawa was in charge of 
administration. 

5.1 Pre – National Honey Week activities

Breakfast Meeting
This workshop took place on 07/04/15 as a kick-starter of series of activities. It was attended 
by TUNADO, LWF, MAAIF, SHA and Apitrade Africa. The output was a final 6th national honey 
week concept. 

Regional Workshops
The regional workshops were organised for the purposes of mobilizing and encouraging 
grass root (processors, packers, associations, business development Consultants, farmers,) 
participation. Regional workshops were conducted in Lira, Masindi, Arua and Kotido respectively 
with support from Oxfam and Trias. These contributed heavily to increase in grassroot based 
beekeeper groups participation in the honey week.  

Radio talk-shows 
Adverts and educative messages were aired out on Super FM, Capital Radio, KFM, Radio Pacis-
Arua, Radio Wa-Lira, Radio West-Mbarara, and Voice of Teso. All these radios ran the adverts 
in the local languages of the regions. Running adverts on local radio stations are effective in 
sending messages to a wide range of community members especially and possibly the reason 
there was great participation of local beekeepers throughout the country.

5.2 Actual National Honey Week proceedings

5.2.1 Press Conference and media campaign
The press conference took place on 25/08/14 at Government Media Center and was officiated 
by Hon Bright Rwamirama, Minister of Animal Industry. In his speech, Hon. Bright Rwamirama 
pledged government support and launched the training posters.  He further noted that apiculture 
has a high payoff and fosters economic development and income generation and hence a 
reason why youth and women should take advantage. He added that Government will ensure 
Uganda remains on list to export to EU and that soon this will come to reality. 

5.2.2 Honey Week Charity Walk and Donation

The charity walk was part of TUNADO’s Corporate Social Responsibility (CRS) role and took 
place on 26th August 2015. Over 100 members matched to Mulago TB unit accompanied 
with a band and traffic police (provided excellent security and guidance). Commissioner of 
Entomology MAAIF, Mr. Luyimbazi Fredrick was the chief walker accompanied by Principal 
Entomologist MAAIF, Ms. Alice Kangave; Chairman TUNADO BOD-Mr. Jurura Jackson and 
Executive Director TUNADO-Mr. Biryomumaisho Dickson. The Commissioner handed over 
donations of honey from TUNADO members worth Ugx 3,500,000 (appendix. of those who 
gave donations). Dr. Susan Adukan of the TB Unit received the donations and she highlighted 
the medicinal importance of Honey and other hive products that honey is immune booster for 
cancer patients.   On behalf of the Mulago Hospital TB Unit, she thanked TUNADO and her 
members for this generosity. This attracted the media and two articles were published in the 
online paper of The Newvision,

http://www.newvision.co.ug/news/672691-less-patients-reporting-with-tb-at-mulago.html 
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5.2.3 Youth Panel Discussion

TUNADO Organised a youth panel discussion on 27th Aug 2015 at Kati Kati and youth 
tabled issues on how beekeeping can give other youth gainful employment & how to practice 
beekeeping as a business. A number of hindrances to youth involvement in the sector were also 
discussed notably: Land ownership & management, and limited number of extension workers 
specialized in bee keeping who are able to offer practical training and knowledge in the 
complete honey value chain as a business; most youth live in their childhood family land and 
setting up new and relatively larger farms is not easy as they don’t own personal land. (Detailed 
report on TUNADO website: www.tunadobees.org). The main panelists were Akoth Martabell-
Bee Natural Uganda, Robert Okodia-Aryodi Bee Farm, Patrick Ayebazibwe-Hives Save Lives, 
and Abanyu Simon-Delta Bees while Mr. Ezaga Patrick led the panel into discussions together. 
Ms. Tania Haidara, Country Director SCU graced the occasion and encouraged youth to form 
sustainable apiculture enterprises beginning with forming beekeeper goups.  
http://www.newvision.co.ug/news/672817-youth-told-to-form-groups-for-govt-support-on-bee-farming.html

5.2.4 Honey exhibition 

The three day exhibition (displays and tasting of different Ugandan hive products, by-products 
and beekeeping equipment) climaxed the Honey week at Forest Mall Lugogo from 27th – 29th 
August 2015. A total of 95 exhibitors (list of exhibitors’ appendix…) were present attracting over 
12,000 patrons for the three days. Processors and beekeepers were able to showcase their products 
and interact directly with customers, shoppers and the public. Consumer response cards were also 
administered to the public on every day of the exhibition by the different volunteers in order to get 
feedback on the products and general event organization. 

Day one of the exhibition 27th August 2015  

Exhibition begun and the guest of honour was, Mr. Peter Kamalingin, Oxfam Country Director 
and other invited and distinguished guests were Country Director of ZOA and Country Director 
Swiss Contact Uganda. The Guest of Honour toured the stalls with guidance of TUNADO 
Executive Director Mr. Biryomumaisho Dickson and the Chairman of TUNADO Mr. Jurua Jackson. 
Thereafter, the Chairperson TUNADO gave background of TUNADO and honey week, invited 
ZOA Country Director to talk to the crowd who noted that in partnership with TUNADO, Trias 
and Bees for Development,  a training posters in beekeeping and a training video especially 
for the people who cannot read   was developed.   He inturn invited and requested the Guest 
of Honour Mr. Peter Kamalingin, Oxfam Country Director to hand over certificates to Trainers 
of Trainees and address the crowd.   Mr. Peter Kamalingin commended TUNADO for the hard 
work in organizing such an event and the exhibitors for turning out in big numbers. He noted 
that Oxfam is one of the many actors that are supporting TUNADO. Apart from honey and 
beekeeping being very dear to him, he noted that he too is a beekeeper practicing it in 
Kapchorwa with 45 bee hives. Mr. Kamalingin also said that Youth and Women form majority 
of people in the country and that Oxfam needs to see committed sustainable youth. He assured 
everyone that Oxfam pledges continued support to the beekeeping industry because it creates 
employment for people. He also pointed out that Oxfam is supporting TUNADO to secure a 
beekeepers’ fund with Centenary Bank for the beekeepers to access loans at a subsidized rate. 
He challenged Government why it is taking long to have an apiculture policy which is critical 
for providing sector guidance. He then declared the honey show open. 

2nd day of exhibition 28th August 2015
Exhibition continued on the second day with a judging exercise.  By 9:00 am judges arrived at the venue and 
included; Mr. Lule Henry (Senior Entomologist), Ms. Alice Kangave (Principal Entomologist MAAIF), Mr. Butele 
Cosmas (Senior Entomologist MAAIF), Mrs. Margaret Ogaba (Proprietor Jjillima Holdings) and Mr. Joseph 
Lutaaya (Standards officer UNBS). Score cards (appendix….) were used to award the best 
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exhibitors in different categories. The judging criteria covered customer service skills, product 
presentation, adherence to codes and certification of standards, and creativity in marketing. 
The final results in the various selected categories were as follows: 

1.	 Overall winner: Bee Natural Uganda LTD
2.	 Best Processor and Packer: Bugaari Winery
3.	 Best Producer Association- Kabale Bugongi Beekeepers Association
4.	 Best Equipment manufacturer and suppliers – Green and White Enterprises
5.	 Best Training and extension- Adraa Agricultural College
6.	 Best Woman Exhibitor- Jephina Honey
7.	 Best Youth Exhibitor- Kisoro Pure Honey

 3nd day of exhibition 29th August 2015
This was the final day and exhibition continued, a presentation was given by the standards 
officer UNBS on how to attain the certification marks and associated benefits of having certified 
honey including market access, industry training, and reputation. Exhibitors were provided with 
a form which to be filled by those ready to get certification and also had all the participants get 
one of their products and he also tipped packers never to forget to put the following on their 
product brands.  These are: 

Name of the product, 	 -Volume or weight of the product, 	 -The name and physical address 
of the packer, 	-The product’s country of origin,	 -The batch number and Certification 
marks such as S or Q seals. 

The exhibition ended with a closing ceremony. It was presided over by the Country Director 
of Trias Mr. Paul Allertz. The guest of Honour had a guided tour of the stalls by the TUNADO 
Programme officer in charge of Communications. He was accompanied by the Principle 
Entomologist MAAIF, Director NARO Rwebitaba, TUNADO BOD Chairman, TUNADO ED and 
other Development partners present. After the tour of the stalls, the communications officer 
welcomed the Chairman TUNADO to request the Guest of Honour to handover certificates 
of participation to all the trainers of trainees that were trained from 25th-29th June 2015 in 
Kabanyolo. The participants received their certificates together with a copy of the National 
training posters. The Chairman gave a brief speech highlighting the sector challenges, 
recognized support from development partners, gave outlook for next year and highlights of 
the 6th national honey week.   The Chairman took the opportunity to inform the participants 
of the support Trias gives to beekeepers in Uganda through TUNADO including a brand new 
vehicle jointly donated to TUNADO by MIVA and Trias.   Ms Alice Kanganve, MAAIF and team 
leader judging exercise briefed members on how the judging exercise was carried out and 
thereafter all the exhibitors in the Honey Week were presented with certificates by the Guest 
of Honour. In his speech, the Guest of Honour thanked TUNADO for the good organisation 
and giving beekeepers a platform to showcase and market their products. He also requested 
all development partners to work together in order to have a meaningful impact towards 
development of the sector. He finally declared the 6th National Honey Week and Exhibition 
officially closed at 4:50pm. 
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7.0 Key achievements

Overall, the National Honey Week contributed to TUNADO’s strategic objectives for 2012-
2017 especially the third strategic objective of high level apiculture promotion.

• Number of exhibitors was maintained at 95 exhibitors

• Learning and innovation platforms were provided to participants on each day

• Business to Business and networking meetings were conducted and contacts exchanged  

   among the value chain actors.

• Increase in the number of sponsors and partners to the event by 3 

• Thirty participants filled UNBS forms as a starter process to certify their honey and other hive 

   products.

• Public awareness on the role of beekeeping in transforming the livelihoods of women and 

   youth was made through mass media such as Radios, TVs and newspaper prints where two 

   articles on the honey week theme were published. 

8.0 Challenges 

• Failure for some partners to honor their financial support pledges on time slowed down some 

   activities especially in the publicity of the event

9.0 Lessons learnt

•	 Publicity is key for event participation and attendance

•	 Innovative, learning platforms and presentations were key for exhibitor learning.

•	 Honey week is ideal for networking. Networking is one of the benefits that all exhibitors  

          appreciated

•	 Adequate planning and timing were responsible for the success of the event

10.0 Recommendations

•	 The event should be popularized more to attract many people within the East African 

          Community member states and other neighbouring countries

•        There Is need for the organizers of the event to think of  a much bigger space which is 

           equally accessible to the public given the trend of the ever increasing number of exhibitors
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Appendices 

Appendix 1: List of 6th National Honey Week sponsors 2015 in comparison 
with 2014

No. Name of Sponsor/ Organisation
Sponsorship Category

2015 2014

1 Oxfam Platinum None

2 Trias Uganda Gold Gold

3 Agri Pro Focus Gold Silver

4 Environmental Alert Silver Gold

5 Self Help Africa Silver Silver

6 SNV Silver Silver

7 Bees for Development, UK Bronze Bronze

8 ZOA Silver Bronze

9 Swiss Contact Uganda Gold Silver

10 The Hunger Project Bronze Bronze

11 ICCO-Cooperation (AS4Y) Bronze Silver 

12 Africa Agribusiness Academy Bronze None

Appendix 2:  Honey Week Participation for 2015 compared to 2015          

NO Honey week Activity
Number Of Participants

2015 2014

1 Press Conference 60 45

2 Donations 3,500,000UGX 3,000,000UGX

3 Charity Walk with Band 100 70

4 Exhibitors 95 90

5 Guests and Patrons 12,000 10,000

6 Youth Panel Discussion 115 None 
7 Dignitaries 10 06

6.02 Response of consumers and public
According to the survey made from the 12,000 guests and patrons who came to the event, 890 
filled the consumer response cards. From the analysis of the responses, many (32%) had learnt 
about the event from TUNADO members followed by (20.5%) who learnt about the event on 
radio and News papers, (19%) from social network that Website, Twitter, Face book, friends 
and (15%) from promotional materials posters, banners and fliers
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National Honey Week 2015 Consumer Response Card

NB: 1 represents lowest rating and 5 represents highest rating

No Criteria Tick Where Applicable

1 2 3 4 5
1 How would you rate the packaging of the products? 0% 10% 30.1% 48.3% 10.8%
2 How would you rate the taste of the honey? 0% 3.7% 08% 22.3% 66%
3 How would you rate the price of the honey? 1% 7% 19.8% 27.2% 45%
4 How would you rate the general attention of the stall 2.2% 7% 29% 37.8% 23.8%

5 How did you know about the honey week exhibition 
2015?

TUNADO member  28%
Flier/posters             16%
Radio/TV                40%
Website        

5%
SMS                         1%
Others (Pass-by, 
friends, print media)                     

10%

6 Based on the honey week event, are you going to 
consume more honey products

Yes   100%
No    

Thank you for your cooperation

6.03 Response from the exhibitors

During the exhibition, exhibitors gave feedback on the various aspects of the event and below 
is the analysis and comments from the exhibitors;

• 95% of the exhibitors said that the event met their expectations like selling their products

• Over 85% of the exhibitors said they were able to get business as well as contacts to help 
them in future. other benefits included business linkages, knowledge sharing platform, customer 
awareness on the different bee products, knowledge on branding, labeling and certification

•              Majority of the exhibitors said the organization was good unlike the previous year where                        
they made few sales because the exhibition venue was not favourable. 

•	 There were specific comments from the exhibitors as stated below;

“This event has been well organized. It is our first time here but we have been able to get 
contacts and learn from other exhibitors. For sure this is a big achievement on our side. Well 
done TUNADO!” Katutandike LTD

“Unlike last year where I did not make sales at all, this year has totally become the opposite of 
last year. Thank you TUNADO for bringing us back to Forest Mall.” KITWOBEE

“This is our first time to exhibit in the national honey week event. We underestimated it and 
came with a few products. Actually, we do not have any honey to sell. it has all been bought 
yet this is day one. next year we shall be very ready with many of our products. thank you 
TUNADO” Aida Kuloba Mbale CAP
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The 6th  Uganda National Honey week  Exhibition   
Forest mall Lugogo 

DATE: 27th  - 29th August  2015 
 
Exhibitors  Evaluation  

The Honey week met my 
expectations 

 Strongly agree - agree -  neutral disagree strongly disagree not sure 

73% 27% 0    
I feel that the platform 
provided valuable information, 
skills and experiences 
relevant to my business 

strongly agree -   agree -  neutral disagree strongly disagree not sure 

87.4% 13.6% 0    
The general organization of 
the Honey week event in 
terms of  communication and 
preparation 

 Very 
satisfactory -   satisfactory- neutral dissatisfactory Very 

dissatisfactory not sure 

62% 21.4% 0 16.6%   

The location of the event 
Excellent- Very Good – Good – Fair poor not sure 

10 70% 20%    

The venue and stalls 
arrangements were 

Very satisfactory 
-   satisfactory- neutral dissatisfactory Very 

dissatisfactory not sure 

24% 54.7% 11.3% 9.7%   

The event enabled me have 
business interactions  and 
contacts 

strongly agree-  agree-  neutral disagree strongly disagree not sure 

90% 10%     

Public response to the event 
as regards to visiting the stalls 

Excellent- Very Good – Good – Fair poor not sure 

15.3% 30% 40% 1.9% 11.5% 1.3% 

On average what percentage 
of your products were you 
able to sell during the event 

100% 70% 50% 30% 10% 0% 

3% 25% 50% 22% 0 0 

The allotted days were an 
adequate amount of time for 
the exhibition 

strongly agree -  agree-   Neutral- Disagree- strongly disagree-  not sure- 

1.8% 51% 6.7% 40%   

Overall the value of the honey 
week event was 

Excellent-  Very Good- Good- fair Poor not sure 

15% 65% 16% 4%   

Are you a member of 
TUNADO? 

Yes 17% If No, are you willing to join? 
Yes 100%            No % No 83% 
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11.0 Honey Week Pictorial 

L-R Commisioner entomology, MAAIF, Principal entomologist MAAIF, 
Project Manager IMU Swiss Contact and chairman TUNADO at the press conference

Hon Bright Rwamirwama Min of State for 
Animal Industry at the press conference

Some of the products exhibited

Peter Kemalingin, Oxfam Country Director giving out a speech
Guests led by Executive Director touring the stalls

Exhibitors and patrons at the exhibition in Forest mall Lugogo
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12.0. Appendices

Please refer to www.tunadobees.org/resources to see all the speeches made during the National Honey 
week event 2015

12.1 List of exhibitors who participated at the Honey Week

No. Name of Organisation/
Company/Individual

Products Exhibited Contact

1 Kisoro Community 
Associated Beekeepers 
(Kisoro Pure Honey)

Honey, Propolis, Wax, Pollen tray, Royal Jelly 
Collector, Queen cages

0703090064

2 Gates Honey Honey, Candles, Wax, Pea Nut, Propolis 0703116380 
0784459777   

3 Bugaari Winery Honey Wine 0752573900
4 Jie Community Animal 

Health Workers Association 
(JICAHWA)

Honey
Bees Wax   

0782750693
0759042802

5 Adyaka Rural Youth 
Development Innitiative 
(ARYODI)

Honey, Beeswax, Sheanut, Candles, 
Equipments, Honey wine

0752843446

6 Aridland Development 
Programme

Honey 0778133602
0757950025
0774451104

7 Jephina Honey Honey 0772375185
0754375185

8 Arua Market Women 
Traders Association Uganda 
Limited

Bulky Honey 0772388935
0701131403

9 Nesman Group Limited Honey 0772694403
10 Kiruhura Epicentre Honey, Propolis, Wax, Candles 0775575982

0757973120
11 Natural Bee Product- Moyo Honey, Tincture, Bees Wax, Body Jelly 0772994811
13 Africa Agribusiness 

Academy
0752584069

14 Three Sisters Company 
Limited, Tanzania

Honey +255756311446

15 KSM and Agrexpart Farm 
Company Limited

Honey +255717262802

16 Matalocu Fred Honey 0779580637
17 Bee Development Centre-

ADRAA Agricultural 
College

Beeswax, Honey, Propolis, Candles 0794515583

18 Facilitation For Peace and 
Development (FAPAD)

Honey 0755352919

19 Twesime Orator Honey
Hibiscus

0772960824
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20 Oke Enterprises Honey 0772978678
22 Pure Honey Commodities 

Limited
Honey, Honey Wine, Propolis, Candles 0782699722

23 JJILIMA Holdings Honey, Bees wax, Propolis Ointment, Honey 
soap, Honey cream, Candles, Propolis 
Tincture, Honey wine.

0772575033

25 Nakasongola Beekeepers 
Association

Pure Honey, Propolis Tincture, Candles, 
Beeswax, Comb Honey

0772340468
0703420580

26 Afroplast Enterprise 
Limited

Plastic Containers/ Packaging Containers 0414505926
0392221147
0392221147  

27 MAFFU MOPHART Honey, Propolis, Wax Cream 0782541912
0774812094

28 Agri Pro Focus, Uganda Information Materials 0752210738
29 SNV- Netherlands Develop-

ment Organisation
Knowledge Products 0758200807

30 Connoisseur Honey, 
Bushenyi

Honey- Soya cookies, Candles, Propolis, 
Honey 

0772627874

31 Kitgum Women Beekeepers 
Association (KITWOBEE)

Honey, Propolis Tincture, Propolis cream, 
Beeswax Candles

0782539674

32 Namugongo Honey Distrib-
utors Limited

Equatoria Honey 0712844958

33 Bee Natural Uganda Limited Honey, Wax, Knowledge 0772025939
34 African Wild Bees Honey Honey 0701482118
35 Alliance in Motion Global Health Products 0702046156
36 Bunyangabu Beekeepers 

Cooperative
Honey 0772385492

37 Blue Tawan Uganda Limited Honey 0783139488
0752203748

38 TREVO Health Supplement 0702069369
39 Agasha Group Limited Agri Business Directory Uganda 0778266960
40 Kabarole Beekeepers Asso-

ciation- Bagonza Adolf
Bee Venom 0772373716

41 Abbey Kwolekya Hambuki Honey 0774673948
42 Bua Doa Bosco Honey 0777451669
44 Asiimwe Gerald Honey 0779985967
45 TEREGO Bee Farmers’ 

Association
Honey, Bee Brush 0755127140

46 Awamu Honey Honey
Bees Wax 

0782110416

47 Baguma Angelic Candles 0772887407
48 Malaika Honey Honey, Propolis, Equipment 0782178097
49 Bee House Products Limited Honey, Propolis and Bee Equipment 0772860695
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50 Bukedea Honey Producers 
and Processors Association

Honey, BeesWax Candles, Propolis 0783362320
0753141468

51 Ngora Bee Keepers 
Association

Honey, Candles, Beeswax, Propolis 0782152723

52 KOBWIN Beekeepers 
Association

Honey, Candles, Beewax, Propolis 0784882915

53 Mukongoro Beekeepers 
Association

Harvesting Equipment, Honey, Beeswax 
Candles

0774630669
0754630669

54 Kayonza Kitimbwa 
Beekeepers’ Organisation

Honey, Candles, Propolis, Beeswax, Local 
Hives

0757998803

55 Nakaseke beekeepers Honey, Candles 0779590077
56 Ibanda Honey Honey

Candles
0776453102

57 Lausa Honey Honey
Candles

0779453780

58 Kamwenge Beekeepers 
Cooperative and Savings

Candles, Rwenzori Skin Solution, syrups, 
Propolis

0775400908

59 Liberty Development 
Foundation (LIDEFO)

Honey, Candles, Beeswax lotion 0772629673

60 Acirocan Florence- Kocwiny 
Farmers’ Group

Honey
Bees wax

0750371044

61 Moyo Bee Products Honey Products 0754643552
62 Okello Isaac Honey 0779705077
63 Lacan Kibwoho Honey 0794203515
64 Ocaya Richard Honey 0779652066
65 Nyeko RAC Honey 0750562306
66 Kitgum Lamwo Returned 

Communities Beekeepers 
Association

Honey, Honey wine, Soya Honey cake, Prop-
olis

0772721325

68 Rwampara Beekeepers’ 
Enterprenuers Development 
Association

Honey, Wax, Propolis 0752501226

69 East African Beekeepers 
Equipment Limited

Bee Hives, Settling Tanks, Centrifuge, Honey 
Press

0772464103

70 Mount Elgon Bee Keepers 
Cooperative

Equipment Manufacturer 0392943018

71 Tumutegereize Deus 0775057304
72 Kabale Bugongi Organic 

Honey
Honey,Candles, Propolis, Enturire 0774153027

0701726060

73 Bubaare Innovation 
Platform Multipurpose 
Cooperative Society Limited

Honey Packaged porriadge 0771611237

74 Uganda National Bureau of 
Standards (UNBS)

Standards and Certification Services 0772196903
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75 Anga Piti Beekeepers’ 
Group

76 Nipoo Youth Group
77 Watiyo Ki Bulu Kacel Youth 

Group
78 Mbale Cap
79 Lapit Pe DAA Youth Group
80 CAN COYA Youth Group
81 Kashambya Bee Keepers 

Association
Honey 0754180496

82 Effective Skills Development 
Limited

0752573900

83 Tororo District Bee Keepers’ 
Association 

Honey, Candles, Beeswax 0782370349

84 Tropical Beekeeping 
Institute

Training 0772564659

85 Kanungu Beekeepers 
Development Company

Honey, Smokers, Bee Hives, Wax, Candles 0783386770

86 Excel Hort Consult Kigezi Natural Honey, Excel Banana Juice 0779683753
87 Elgon Fresh Honey Honey, Propolis, Candles, Bee Equipment, 

Settling tanks,  Wax, Honey Extractor
0712333387

88 Pader  United Beekeeping 
Association

Honey, Local hive, Sheanut butter 0775590541

89 E.K Honey Products Honey
 Bangles

0781732132

90 Nakaseke bee farmers Honey 0775012560
91 Ojova Honey Honey, Beeswax
92 Pure Honey- Christine 

Musinguzi
Honey 0782167097

93 Wimrob Bees Honey, Beeswax, Honey Wine 0772872230
94 Green and white enterprises Processing equipment 0774920175
95 Akilo Apiculture Farm Honey, Propolis, Beeswax 0774512890
96 Nyabyeya Forestry College Training, Packaging materials 0775680714
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 12.4  Honey week program

Time Activity Responsibility Venue
25/8/2015 Press Conference Press release by Hon. Minister Bright Rwa-

mirama and launch of Training Posters
Government Media 
Center

26/8/2015 Charity walk & 
donation to Mulago 
Hospital

Chief Walker Dr. Kauta-Director Animal 
Resources-MAAIF accompanied by Mr. 
Luyimbazi-commissioner MAAIF  and 
stakeholders

Mulago

Training on Honey 
Product Quality 
standards and Inter-
national regulation
AAA, TUNADO, 
UNBS, MAAIF and 
USSIA

AAA-head office

27/8/2015 Exhibition begins, 
youth panel dis-
cussion & official 
opening of the 6th 
national honey week

Country Director Swiss Contact, Speeches 
from SCU, SHA and ZOA, EA presentation 
of posters and ToTs Certificates Speech 
and official opening of show from Country 
Director Oxfam 

TUNADO, KATI 
KATI, FOREST 
MALL

28/8/2015 Judging exercise
Exhibition continues 

UNBS and MAAIF Forest Mall

29/8/2015 Closing ceremony Country Director Trias Forest Mall

Mr Luyimbaazi(CommisionerEntomology) handing over some products 

to Dr Adukan Mulago TB ward.
Judging Session

Country Director Trias Mr Paul Allertz giving a speech
at the closing ceremony

Country Director Trias touring the stalls
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12.4 Honey Week Pictorial 

              Some of the exhibitors at their stalls                         Some of the products on display

                     Honey combs ready for consumption and processing

           Participants during the youth panel discussion

Exhibitors from Kabale Bugongi displaying their products

                  Bugaari winery at the exhibition
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